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35  Ask the Homeopath: Homeopathic drug
labels more than just good read
The back of the box tells a lot about what's inside

—JP Borneman

Supplements&PersonalCare

InThislssue [T
S &

Homeopathic drug labels more than just good read

Ask the
Homeopath

JP Borneman

Your customers often look to you to be
the expert on everything in your store, For
consumers new o over-the-counter ho-
meopathic medicines, navigating product
labels can be intimidating. But with a litte
knowledge, vou can help ease their way.

On most packages, the back of the box
is where the rich information appears—the
Dirnig Facts Box.

The first information in the box is 2 list
of the active ingredients. It is important to
study each component and its purpose. This
can help determine which component in
the product is appropriate for a consumer’s
symproms. The official drug name often
appears in Latin. Some marketers will also

include an English common name, but it is
important to realize that the Latin names
are systematic and unique, while the Eng-
lish names are not and can be confusing,

The drug strength appears afrer the
name. On a homeopathic product, you will
see a numeral followed by an X or C. Be-
cause X is the Roman numeral for 10, a 6X
means that the drug has been diluted at a
ratic of 1 to 10 for a total of six times. In C
terms, the concentration ratio is 1 to 100
{C is the Roman numeral for 100). Just re-
member that the higher the numeral pre-
ceding the X or C, the lower the concen-
tration of active ingredient in it. And while
counterintuitive, the potency is higher
though the concentration is lower. This is
owing to the minimum dose approach of
homeopathy: A homeopathic medicine is
believed to be more powerful when its ac-
tive ingredient is dilured.

The Homoeopathic Pharmacopoeia
of the United States sets the standards of
identiry and puriry for homeopathic drugs.
If HPUS appears after a drug name, it in-
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dicates that the drug has an official mono-
graph {an approved document that sets
forth the standards and specifications for a
drug), and has been studied and approved
by homeopathic experts and meets the
HPUS standard.

The next important item vou'll see
is information about the Use of the prod-
uct. This is where the formulator tells you
how the active ingredients fit together to
form the final claim for the product. This
information should be consistent with the
claims that vou read on the product’s prin-
cipal display panel on the front.

The HWarnings statements appear after
Uses. This may be the most eritical infor-
mation on the label. Tt is important that you
understand that *natural” does not always
mean “safe,” and that drug-herb interactions
are increasing in the United States. For ex-
ample, St. Johns wort should not be used
if the consumer is on certain AIDS drugs.
Some foods such as grapefruit juice cannot
be tken with certain OTC medications,
Also included in this section is the duration
of acceptable treatment, maximum number
of doses per period, and symptoms to look
for that may mean that other medical help
is required.

Following the warning statement is
information concerning what to do in case
of an emergency. New regulations from
the Food and Drug Administration, to be
implemented by the end of 2007, require
a phone number on the label so consum-
ers can get immediate assistance and report
any adverse events from the product,

The Directions section in the Drug
Facts Box describes the appropriate use of
the product, such as dosing, special time

of day for application (e.g., before bed)
or other restrictions (e.g., take with food).
Using the product aceording to these label
direcrions is critical for safe use.

The final information in the Drug
Facts Box includes details about inactive
ingredients. Each component should in-
clude the standardizing criteria as well
as quantities where appropriate. This can
assure users the product does not contain
inactive ingredients to which they might
be allergic or sensitive.

Finally, the manufacturers or distrib-
utor’s name, address and phone number
should appear prominently on the package.
Manufacturers have consumers’ safery and
comfort in mind, and they want feedback
on their products, B

JP Borneman is chaivman and chicf exee-
utive of Hylands Ine., a Los Angeles-based
manifactiver of boveopatbic medicines, and &
pertmer at Standard Howeoparbic Co.
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